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The biggest mobile
launch of the year so far is
undoubtedly the unveiling of
the new LG Secret. The third
on LG's'Black Label'series,
1 following 2006's Chocolate and
=l o last year’s Shine, the new Secret
: _ is a gorgeous slice of state-of-
" the-art mobile technology. Like
last year's LG Viewty, itS got a 5
mega-pixel camera, touch-
screen control and high-quality
video capability (120 frames per
second!). It's nicked the auto-
rotation feature from the iPhone,
50 the screen moves when you tum
the unit — but also, a little like Wii
handsets — has motion-sensitive
games, Beyond the technological
features, in keeping with the Black v
Label ethos, it's also a hyper-stylish _ 3 der
product, with a tactile carbon-fibre body A
and tempered, scratch-proof glass. £
Its available now and compatible with all
major operators — for more details, check
. www.lgmobile.com

~ A

SMELL HER

We're loving the look of this sexy Tom Of Finland Fau de Parfum in
our bathroom cabinet. It's been produced in conjunction between the Tom Of
Finland Foundation and Paris-based perfume house Etat Libre d'Orange. The
fragrance is a mixture of grey amber, iris and pepper, with undertones of suede and musk. It
comes in eight different packages, with a Tom Of Finland drawing hidden inside each bex. Its
available exclusively at Harvey Nichols in Knightsbridge priced £50 for a 50 ml bottle.

www.etatlibredorange.com and www.harveynichols.com

NOILOGO
NOI is a new streetwear label
from hip British artist Stuart
Semple, who has called
upon the talents of design
talents of Danny Sangra and
Myk Goldtooth to create’a
new East End-based fashion
aesthetic The inaugural
range of NOI t=shirts
have been hand-
printed with designs
by Al Dickey and Peter
Mackay, with future
designs set fo feature
the works of other
artists handpicked by
Semple. Garments
are currently being
produced in strictly
limited numbers,
with t-shirts retailing
at£45.
Check out the range at
Twenty The Green (21
The Green, Winchmore
Hill, N21) and Magma
(117 Clerkenwell Road,
EC1), or the website at
WWw.noiwear.com

THAEE MILLION YEARS IN DEVEL g
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Foot Refresher
REVIVING AND COOLNG Body Wash Gel

i ZESTY AND GLEANSING
Help rofiove tired and distressad
feat with this revitalising gel

Rich in plant exiracis to
cleanse, refrash, molsturisa
and (nvigorate the body.

CUTTING EDGE

Launched only last year, Flint Edge is a company that's quickly making a name
foritself in the men’s grooming market. The premium range of products are all
paraben-free, favouring natural-hased ingredients over any nasty chemicals,
Iterns include everything from Hair Puttyto Foot Refresher, with plenty of items
for the face and to aid shaving. We particularly like the Exfoliating Face Scrub
(£10), which is packed with aloe vera, vitamin £, chamomile and eucalyptus, and
Shaving Cream (£10), with tea tree oil and rosemary.

Available from www.flintedge.co.uk, Fortnum & Mason and Fenwick (Bond Street and
Brent Cross).




